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What do you want to achieve?  
Who are you trying to reach? 
How can you integrate with your 

current marketing plan? 
What needs to change 

organizationally to achieve these? 
What steps do you need to take to 

achieve these? 
  





 Do NOT use your government email address for personal accounts. 
 

 Boilerplate: “Postings on this site are my own and do not reflect or 
represent the opinions of the agency for which I work.” 
 

 Review agency social media policy; seek required communication 
reviews, permission to disclose public info, and permission to tag. 
 

 Participate in live events: Twitter Chats; Facebook Live; Tweet and 
share using hashtags; Find and use relevant hashtags. 
 

 Join / start a group; Be a thought leader.   
 

 Be aware of privacy settings.  
 

 Be positive, add value. 
  

http://www.bing.com/images/search?q=personal+branding+social+media&view=detailv2&&id=6CE02896EC62CAA5C6EC4CB595B5BF12152D0315&selectedIndex=88&ccid=u5sdBD90&simid=608056109013141481&thid=OIP.Mbb9b1d043f741e41b354c10c3ce81c9co0








https://www.bing.com/images/search?q=linkedin+groups&view=detailv2&&id=5B8D2357BA9BED1CEE57728F2C1B5DEB7830EF85&selectedIndex=13&ccid=l%2brH285d&simid=608053235668353686&thid=OIP.M97eac7dbce5ddbe79663d13da141d021H0
https://www.bing.com/images/search?q=linkedin+slideshare&view=detailv2&&id=EBE032DB8597B283962D78CE8F4653175B03B25B&selectedIndex=1&ccid=UPhgzFGK&simid=607987694479147968&thid=OIP.M50f860cc518a1a29a0078b3767e89529o0


• Business Sign-up • Personal Sign-up  











PROFILE 
PICTURE 





1) Follow Other Users 2) Integrate with email; website; newsletter 





Information Overload Central Theme 

https://www.bing.com/images/search?q=versus&view=detailv2&&id=BF5B606F34786D164580C482418B42A07688FA2D&selectedIndex=26&ccid=2ypM8J3M&simid=608015590280989855&thid=OIP.Mdb2a4cf09dcc33bd20d648b7630303a3o0


Type a tweet into the box at the top of your timeline. A tweet can be up to 
140 characters, including @Mentions to other users, hashtags, external 
links, or regular text. 
 
@Mentions - This is used to give public acknowledgement or promote 
someone on Twitter to your fan base.  
 
#hashtags - a word or phrase preceded by a hash or pound sign (#) and 
used to identify messages on a specific topic 





https://www.bing.com/images/search?q=google+icon&view=detailv2&&id=C1F1914E396722B23BA1CDB00EE502F75A620E28&selectedIndex=28&ccid=WLTSu7QS&simid=608006373286676701&thid=OIP.M58b4d2bbb4129da0bf2d299ca6f8e943o0










http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiCiYXh9onNAhVJFT4KHUcgDcIQjRwIBw&url=http://tlt.cofc.edu/2016/02/15/app-of-the-week-splice-video-editor/&bvm=bv.123325700,d.aXo&psig=AFQjCNHIwzesrZJSqblllbfIbrFgDSjDqg&ust=1464976979580633








https://analytics.twitter.com/user/NCDAonline/tweets 





















 Facebook.com –Share updates, links, photos, videos; Create discussions; Host 
online contests  
 

 Twitter.com – Update quickly in 140 characters or less; Spread news; Ask for 
donations or volunteers; Let others know how they could help 
 

 LinkedIn.com – Establish a LinkedIn Company Page; Post status updates; Share 
news; Find volunteers; Post job openings; Stay in touch with your followers 
 

 Pinterest.com – Scrapbook virtually; Organize and share favorites from the web; 
Be inspired by others who share your interests 
 

 YouTube.com – Activate your cause; Tell a story; Launch an effective campaign 
 
 
 

 

http://www.bing.com/images/search?q=facebook+twitter+linkedin+pinterest+youtube&view=detailv2&&id=CD93F8F584C51055174D43BFE6C12685B818B525&selectedIndex=0&ccid=emXKa15t&simid=608032473807389916&thid=OIP.M7a65ca6b5e6ddebb4649c96934a4c0baH0


 Facebook Help Center – FAQs 
 

 Facebook.com/CoverPhotoSize – Templates for Cover Photos 
 

 Microsoft Powerpoint – Software for creating images 
 

 Blogger.com – Free Blogging Host 
 

 Piktochart.com – Free Infographic Software 
 

 Splice.com – Free Video Editing Software 
 

 Buzzsprout.com – Free Podcast Hosting 
 

 Analytics.Twitter.com – Twitter Insights 
 

 
 

 

http://www.bing.com/images/search?q=cover+photo+size&view=detailv2&&id=C36A4BA39F7B07C088077030CDA7754A402CA76C&selectedIndex=0&ccid=Sg/mTkhO&simid=608021882420792324&thid=OIP.M4a0fe64e484ea4a16c60d872f68384c1H0


Beth’s Blog: http://www.bethkanter.org  

 

 

Google for Nonprofits: http://www.google.com/nonprofits/  

 

 

Linked In for Nonprofits: http://nonprofits.linkedin.com/ 

 

 

Socialbrite—Social Solutions for Nonprofits:  

http://www.socialbrite.org/  

 

Social Media Examiner—Your Guide to the Social Media Jungle: 

http://www.socialmediaexaminer.com/  

 

Social Media for Nonprofits: http://socialmedia4nonprofits.org/ 

 

Social Media for Government:  

https://www.govloop.com/social-media/  
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@NCDAonline 

https://www.facebook.com/NCDAonline/
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Senior Planner 
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